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Flourishing of both individuals and
communities. Biblically based business practice
is what brings all of these things together!

Christ taught us that where our treasure is, there our heart will be also. We
invest in what we deem important. The Grace College School of Business
aims to raise up marketplace professionals ready to approach the business
world with strong biblical character, sharp professional competence, and a
passion for service. We invest deeply in the lives of students, moving them
toward purposeful careers and lifestyles of Christ-like influence.

And really, what better way to blend Christian compassion and economic
impact than with the disciplines of business? God created us to do

meaningful work that would be both glorifying to Him and meet the needs of

others as we imitate His creativity and character.

Core courses and liberal arts requirements go hand-in-hand with an
aggressively practical, real-life curriculum that will take students beyond
the classroom and into situations where they will design real businesses,
practice real stewardship, and integrate authentic service.

Grace College Mission

Grace College is an evangelical Christian community of higher education
which applies biblical values in strengthening character, sharpening
competence, and preparing for service.

Visit us

Watch our sunsets. Meet our professors
and coaches. Walk our pathways. Cheer
for our teams. Check out our dorms.
Chat with an admissions counselor.
Give us a heads up, and we can ensure
you experience everything you want to
and arrange for you to spend time where
it will matter most.
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School of Business Mission Statement

Our mission is to create an experiential
learning environment that inspires
students to embrace biblically
based ethical character, develop
professional competence,

and demonstrate active

service where they
live and work.

Areas of Study

Accounting

Accounting is a major specifically designed to
meet the needs of students who wish to become
Certified Public Accountants (CPA) or Certified
Management Accountants (CMA).

Agribusiness

The Agribusiness program is designed to provide
students with strong foundations in science and
traditional business while emphasizing specialized
agribusiness courses. Internships are designed

to provide the student with hands-on experience
for an entire ag-cycle and will be tailored to the
agricultural interest of each student. This major is
available both as an Associate of Applied Science
degree and as a Bachelor of Science degree.

Business Education

The Business Education major prepares graduates
to teach business, information technology,
accounting, and economics courses at the high
school level.

Entrepreneurial Management
Entrepreneurial Management prepares students
to navigate through the rigors of starting

new businesses including conceptual design,
innovation, financing, staffing, and operation.

Facility & Event Management

The Facility & Event Management major prepares
students to manage corporate and private

events and the facilities in which they occur.

These activities take a great deal of planning and
organizing which will be developed through course
work and practical applied learning experiences
on and off campus, working with major events,
facilities, and organizations.

Finance

Finance ranges from the trading floor to family
businesses to the corporate suites. Financial skills
are in high demand in all those places and the
finance major will prepare you to lead in these
exciting and challenging environments from a
biblical perspective.
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General Business

General Business is for students that want

a general degree in business administration
and not one of our specialized majors. It also
allows the student who has a specific career
choice in mind to craft a specialized degree
program to meet the particular needs of that
career using all of the electives in the Business

Department.

Information Systems

Information Systems is designed to meet

the needs of students who wish to pursue
careers that utilize technology skills within
an organizational setting. Careers can include
networking, systems analysis, computer
programming, web development, desktop
support, database administration, systems
administration, and systems management.

International Business

International Business combines international
travel with the study of language, culture,

and business to provide a well-rounded
perspective about how business works on an
international level.

Management

The opportunity and ability to lead others is

a privilege. The Management major at Grace
College is designed to challenge and prepare
future leaders for administrative and decision-
making careers in organizational and ministry
settings.

Management

of Information Systems

The Management of Information Systems
major helps students develop and implement
skills in technology and management,
training them in several technological areas
of expertise while also providing a base for a
career in management leadership.

Marketing

Marketing prepares students to sense, serve,
and satisfy the needs of the image bearers
they have chosen to help flourish. Topics
related to marketing foundations, research,
consumer behavior, advertising, sales, and
public relations are studied in for profit, as
well as nonprofit, settings for both goods and
services.

Minors

Accounting, Entrepreneurship, Finance, General Business, International Business,

Information Systems, Management, Marketing

Our Faculty

Jeff Fawcett, D.B.A.

Dean, School of Business | Professor of Marketing

p. 800.544.7223 ext. 6090 | B.A.,Cedarville College; M.B.A., University of Baltimore;
e. fawcettj@grace.edu D.B.A, Cleveland State University

Darrell Johnson, Ed.D.

Professor of Sport Management

p. 800.544.7223 ext. 6263 | B.S., Grace College; M.A,, Kent State University; Ed.D.,
e. dljohnson@grace.edu University of Alabama

Roger Stichter, D.B.A., C.P.A.

Professor of Accounting

p. 800.544.7223 ext. 6092 | B.A., Goshen College; M.B.A., Indiana University South
e. stichtrl@grace.edu Bend; D.B.A., Anderson University

Alan Grossnickle, D.B.A.

Associate Professor of Business | Director, William P. Gordon Institute for Enterprise Development

p. 800.544.7223 ext. 6091 B.A, Parsons College; M.PA., Ball State University;
e. grossnae@grace.edu M.B.A., University of Saint Francis; D.B.A., Northcentral University

Richard Koontz, D.B.A

Associate Professor of Information Systems

p. 800.544.7223 ext. 6311 | B.A, Grace College; M.B.A., Stetson University;
e. koontzrd@grace.edu D.B.A., Anderson University

Roger Bingham, D.M.

Assistant Professor of Management

p. 800.544.7223 ext. 6093 | B.S.and M.B.A., University of Dayton;
e. binghar@grace.edu D.M., University of Maryland

Kenneth McEwan, M.B.A.

Assistant Professor of Finance

p. 800.544.7223 ext. 6095 | B.B.A., University of Kentucky;
e. mcewankb@grace.edu M.B.A., University of Cincinnati

Erica Elliott, M.B.A.

Instructor of Marketing

e. ellioter@grace.edu | B.S., University of Central Oklahoma;
M.B.A., Oklahoma City University
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